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- The courses offer is subjected to the vote of the university

authorities.

- You need to be admitted by the professor before attending a
Master 2 course, please provide the international relations service
your transcripts of records in order to allow professors to check if
you validated the prerequisites necessary to a good understanding
of their course.

- Courses taught in English will open only if a sufficient number of
students register. In the case one course taught in English is not
organized, students who chose this course will have the possibility
to attend it in French language or to choose another course.

- Learning Agreement: Any party can request changes to the study
programme within two weeks after the start of each semester.
These changes should be agreed by all parties as soon as possible,
within two-weeks following.

- Attendance at each course is compulsory, after submission of the
final Learning Agreement. Three justified absences from each
course are accepted upon presentation of an official certificate

within 3 days of the absence.
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FALL SEMESTER
FROM SEPTEMBER 2025 TO DECEMBER

2025

UNDERGRADUATE LEVEL

TYPE OF EXAM
Classes Lecture Classes | Tutorial Classes | Continuous Control
Classes for Incoming Students (FALL Semester) Level ECTS
Codes Hours Hours ccf
Final Exam : ET
[
Bachelor 1° Year Level - Management - International Track
210426 J'-\ngl-als Appl-lque al Ecunon-'u-e et la Gestion Bashelird a | X 15 CC
eeeememeeeeneeenEElSh Applied for Economicsand Management Lo [N S P IR RO - TORSPRRPRTy 1y SNPSNE]|
11044012 Main Functions of the Firm Bachelor 1 6 I 30 15 [
Bachelor 2nd Year Level - Management
22040022 Angliils Applﬁque al Ecunan-'ue et la Gestion Bachelora 3 i X 15 o
Applied English for Economics and Management H
Bachelor 2nd Year Level - Management - International Track
1204CUL0 International Business Bachelor 2 3 20 X CC
1203CU12 Macroeconomics 2; Economic Policy Bachelor 2 6 & 30 15 [
1203CU14 Probability 1 Bachelor 2 6 | 30 15 CC
el
Bachelor 3 Year Level - Management
1304M030 Anglais des Affaires / Business English Bachelor 3 3 1 % 20 CC
English Conversation Bachelor 3 3 X 10 cC
[ . T s =
Bachelor 3~ Year Level - Business Administration
4506M026 Business Game Bachelor 3 3 i X 20 cC
2304MO3T Business and Climate Change Bachelor 3 H X 15 oC
5304EL12 Business Intelligence Bachelor 3 | 20 X cC
UE Libre Communicate in English Bachelor 3 H % 24 CcC
2304EU10 Corporate Strategy Bachelor 3 H 20 9 e
S3I04EUDS Fundamentals of Sales Bachelor 3 H 0 ] [x's
S304EU10 Bachelor 3 H 20 k] cC
_{Managerial Accounting L
Project Management Bachelor 3
2304EU0S Social Issues and Trends Bachelor 3
2304EU09 Statistical Inference Bachelor 3

GRADUATE LEVEL

TYPE OF EXAM
Classes Classus forl ncombg Studants [EALL Setruster) Level ECTS Lecture Classes | Tutorial Classes | Continuous Control
Codes Hours Hours rcc/f

Final Exam : ET

Master 2" Year Level in Finance - International Audit and Corporate Finance

- Financial Auditing and Compliance (6 ECTS)
- Financial Market (6 ECTS)

Z710MO013 Accounting and Financial Reporting under IFRS Master 2 6 i 20 X CC
ZSABMOIS AR |Audit Master 2 6 20 X e
Audit Financial Game - to be allowed to attend this course, you must é
\ACE also attend the 3 courses listed below : H
- Competitive Intelligence (& ECTS] Master 2 2(+18) ¢ X 20 cC
Ml AR petitive gence | aste { :i

Anal

ZABMO19 Finance and Value Master 2

Z5ABMD42 Financial Auditing and Compliance Master 2

3510M021 Financial Economics Master 2

I5ABMO25 Financial Market Master 2

A510MO24 AA  1Governance and Responsibility Mastaer 2

4510M024 AA  iGovernance and Social Responsibility in Microfinance Institutions Master 2

4510M024 AA._linternational Accounting o Maste 0

4510MO024 EF Macroeconomics Master (i}

4510M024 EF S — as 6 & @

ZSABMIOLT AA  1Stratepic Management Master 2 (i H 20 X CC
M2 IACFOL Statistical Inference Master 2 6§ 15 10 ET
3510M015 Theory of Finance Master 2 6 ' 20 ® ET
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UNDERG RADUATE LEVEL

Bachelor
15t Year Level

Bachelor
15t Year Level

=
§

2 {Z104AU2E

6 i110dAU12

Anglais Appliqué &
IEconomie et la Gestion
English Applied for
Ecomnomics and Managerme il

Main Functions of the Firem

jlccmert
| Student Learring Qutcomes:
This course is intended to provide the students with the
most commen voabulary used in Business and Economics.
sAfter the class, students will be able to: Read and analyse graphs, charts and Diagrams.
slise comectly the technical vecabulbry to describe trends and changes in the econamic environment.
sArgue and debate about Business and Econamics topics in a struciured way.

Srudent Learning Dulcomes:

Thisclass b5 despned t diacover and understind the man concept and key-terms in business crganization. Rudents will kearm the maln fundtions of the
firm. They torrespond to firme' departmants. Students will ako know how these business depantments sre managed.

Inthe end of the: CRUSES, STUGENES will be able 100

 Der dge of the key el of the biiness onfanisation Snd s envifonment,

= Identify and comprehend the main functioral areas of the business crganization

i-ﬁndm. demonzrate and solve business situstions within managerial knowiedpe. The question ishowa business department work ? Thearetical
{approaches, manageral methods and took would help Sudents 10 work on real managenal sxuaton [cases Audies)

= dentify the Enks between the functional sreas in management, organizations, management practices and the business environment

Course Structre: Lectures within on-going exerdse (o well Undergand the Courses and cases stud|es 1 3pgdy the courses during wiorials,

Topic Outline: A bulleted lBtis & good vay to displey these topict a4 sherwn below:

= Introducion

Pdair definitions (firm, manag ement, rodes and characteristics of management] ard key-principles of detision-making (detision making as cemral ta main
{activities of planning, leading, organizing and controling).

i-blapts 1: Direction: The question is: How 1o choode & strategy? Then, whichstritegy managers thould choase?

{Amordingly, 1o dedsion making feps and the srategic level of the degision, Macro-environment of business will be learned: misiion, purpeses, polcies
18nd srategies | global snd peneric). Global strategies include international Srategies.

| Toods: SWOT, BCG Matrix, Ansoff Matrix, Porter generic straseghes, Porter 5 foroes,

= Chapter I Marketing - Princples and objectives of marketing department. Orientations of marketing. Marketing process and ressanch. Marketing
planning. Tonls: 4P,

= Chapter 3: Production - System production cassification - Objectives of prodiaction managemént - Production and productivity - Supply chain
managemens and Farsponaten mades, The queston & also; entralization of outseurcing, Toels: Fareto’s methad,

= Chapter 4: Human Resource - Key-printiples.

Toods: undersand and analysts how asser staff in |ire with the all dholoes made by the fiem n it eadh depariment

= Chapter 5: Finande - Capitalization and sctuslization. Tools: formules.

Bachelor
2 Year Level

3 jZa04cuzz

Anglais appliqué a
I'Economie et la Gestion
English Applied for
Economics and Management

Student Learning Outopmes:

iThis course & intended to provide students with the most commaon vocabulany used in Business and Economics,
| After the class, students will be able to:

{Read and analyse graphs, charts and Diagrams.

= Comecthy use technical vecabulary o describe trends and changes in the egenomic emvionment
{=Argue and debate about Business and Economics topics ina structured manner

Bachelor
2 Year Level

3 {laoaculo

Intemational Business

Student Learning Outcomes: On completion of this course, students should be able to

{1 Bevelop theught processes and analytical skills essential to a global mindset,

{2, Practke oitical thinking by kee ping current with glebal events and dcussing their implications

i!. Understand the role of globalgation in shaping the business envirenment and assess trends, challenges and cpportunities oreated by the
Eglnhalna‘tiunofbmimsspmdi:cs

14, Identify complexities introduced by globalization and integrate concepts learned in this class with those aoquired in other courses.

E; Examine trade and investment theories and pattems, and oritically evaluate the role of govemments and their impact on the intemational
iblsines.: environment

i& Developwritten and oral communication skills as well az research and group skills.

iTopic Outhne:

i 1. Introduction and Owerview of globalization of markets and production,

{2 Mational Difference in Political Econormy, Culture, Ethics,

'! The Global Trade and Imvest ment Ervvironmaent (inter national Trade Theory, Foreign Direct investment, Regional Economic integration)

{4, The Global Monetary System (The Foreign Exchange Market, The International Maretary Systemn, The Global Capital Market).

5. TheStrategy of International Business [Organization of International Business, Entry Strategy and Strategic Aliances)

iﬁ International Business Operations [Exparting, Importing, and Countértrade, Global Production, Outsourdng, and Logistics, Global

iMarketing and RED, Global Human Resource Manage merit )

Bachelor
2 Year Level

Bachelor
2nd Year Level

4 {1203CU12

1203CU14

Macroeconomics 2:
Economic Policy

Probability 1

iStudent Learring Outcomes.

i The goal of the course is to allow students te understand the effects of sconomic pelicy in closed and open economy
{Chapter 1: The ISLM maxdel

{Chapter 2 The ISTR madel

hapter 3 The Mundel-Fleming model

e N
istud-ents wil acquire methods totransiate data; they will leam how to organize concorete situations ina andom framewerk, through
| classical probabikstic evenits and discrete probabilistic modek

Il‘."lupl',el |1 = Events and combinations $tate of knowledge
11f sets and events,

{3/ properties of a partition,

iiFlrd:pcﬂdenu of events

{Chapter Il - Canditional Probatility

11f comstruction of a conditional probakbility,

{3 Bayes formals,

13/ link with the indspendente

Iﬂupm il —Discrete random vadables characterization of discrete rv, Probability Mass Function (PhF) and Cumulat e Distribukion
{Function (CDF]

11/ expected value or mean,

{2f varince and standard dewition,

{3/ Diserete Probakility laws

iChapter IV — Digcrete random vectors

{1 joint distribution,

12/ marginal Laws,

i3f independence of randem variables
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| Stwdent Learning QUTComes:

Bachelor Anglaks des Aftaires The aim of this course s to help students imp rove their skils and abidlites in business English. Companies sech as Amazon, Zappos and
3rd Year mm Business English 'Google will be analysed. The digital transformation and how itimpacts the way business is organized will be a common theme
throughout the lessons. The way the mukisided platforms have changed the business landscape will be discussed and analysed.
1 Taall i
Understanding the concepts of Business
Understanding the basic concepts about Marketing, Operations, HR and Finance
Bachelor Interpretation of the Financial Statements and decision making.
3rd Year Leve| ‘Course Struscture: This lecture is divided into 10 lectures (2 hours). Itis Computer Based Online course. The class is divided into groups
Business 4506M026  |Business Game and these groups are advised to carry out operations of a business (Sales, Marketing, HR, and Finance) and make certain decisions to
Administration achieve higher results (Frofits). Finally, the students will be evaluated on the basis of class participation and final report submission.
programme Topic Outline: Abulleted |5t is 3 good way to display these topics as shown below:
=Strate logic Software
sPerforming Activities on the Software |Decision Making)
Evaluating the nesuls,
GOALS:
- Enable students to understand the strategic risks and opportunities associated with climate change
- Acquire knowledge and ideas from initiatives taken by companies to reduce their greenhouse gas emissions
- Understand how a business model can be afapted 1o ensure K resiience
- Build an action plan 1o Mmove Towards a [ow-Carbon eOROMY in O rder 1o meet both profitability and Carbon neutrality targets
Each lesson starts with the example of companies attempling to kower their emissions and how they deal with this issue.
The Syllabus can be modified for learning purposes
Lessen 1 : Presentation / Business Model / “Bouygues : how to transform your business model
Bachelor : ; s
3rd YearLevel . : Lesson 2 : Cllrna.t: change f “Patagonia : a curnple:_t new vision’
o 23040037 Business and Climate Lesson 3 Encrzrf‘cnrnc_four:m_iand c_nmlﬂlww_:uwim" :
Adeirktraton ‘Change Lesson 4 : Carbon accounting & reporting / “Pierre Fabre : incorporate your cEmate strategy into your product”
programme Lessen 5 Governance & Laws
Lessen 6 : Post growth economics / "LWMH : circular economy reduces your carbon footprint” / “Lamazuna : Low carbon head quarters”
Lesson 7 Systemic approach & change [ “Coca cola® how 10 engage your Company in a net 2ero plan™ /= FM |ogistics | collabaration™
Leszen 8 Greenwashing / “Air France | how 1o &ngage your employess”
Lesson 9 : Common features of successful decarbonization initiatives § KIAB
Lesson 10 : The Blue Economy
ASSIGMMENTS : ASSIGNMENT 1 - 40 % / Individual work
ASSIGNEMENT 2: 60% [ Asa group, a project will be given to the students and it willbe assessed with an oral presentation and a written
report
Student Learning Outcomes:
1. Intro to Business | nteligence
a. What is BI 7 - b, Why use BI 7 - ¢. How to use Blinsights to drive business decisions
2. The Data-Driven World & Agile Mathodo o gy
8. What does it mean to be data-driven? - b. Examples of dara-driven companies - ¢. Introduction to agile methodology
3. Data Vigualization (part ane)
8. The power of visualiztions - b. Good vs bad datavi - ¢. Misleading graphs and sTaterics - d. Storytelling thro Lgh data
s;:::l:“l 4. Data '.l'isualizatign ;pa.rt. twa) ) o
Business SI0MEUI2 | Business Intelligence f" Hands-on technical clinic - b. Intro to Bl tool {Power B) - c. Working with data and creating visualizations to reinforce data Storytelling
Administration s L G
programme busi :ss use case - d. Showcase — my Bl project which earned top marks - €. Showcase— AnnaBelle’'s Bl project which also earned top
mar
5. Bl in Companies
8. Different Bl coreer paths and jobs - b. Bl Process, Missions, Responsibilities - ¢. Intro to ETL, data modeling, data exploration
6. The Future of Data and BI
8. Data ethics - b Data sustainability - €. Projections foe the future and Al use cases
7. Presentation of group projects
. Each group presents thelr work - b | will act as judge
Time slot fior face-toface classes : Friday aftemnoon
r i jecti
Be able to evolve in an intercultural context,
Bie able to communicane and interact in dady life,
Be able to communicate in & university context as well a5 improve oral and written performance
hethods 1o assess knowled e and skills :
el UE LIBRE Communicate in English Attendance | Number of absences beyond which the cbligaiory attendan ce will be declared unfulfilled, leading to the failure of the
3rd Year Level student: 2
Initial assessment: Continuous assessment in the form of DCL test (Diplomain Language Skills)
Second chance: 10-minute oral interview
Additional information, specific constraints ;
A BL level in Englsh sccording to the CEFR (Cormmon European Framewerk of Reference for Languages) validated by 3 positioning test
carried out upstream
Course Learning Objectives:
The primary objectives of this course inchde:
(1} Demonstrating competency of leading principles, perspectives and theories of Strategic Management
(2} Ability to appdy, analyze, synthesize and evaluate the leading principles, perspectives and thearies, and show competence in using
that knowkdge to make practical and effective managerial decisions
[3) Compatence in both oral and wWritlén communication
Bachelor [4) Working effectively in veams and, where appropriate, understand and demonstrate effective management and leadership capabilities
3rd Year Level 1|:5||.rrnl:rsﬂl:‘:n:;ln.e ethical implications of decisons and actions
z ourse St e
Mnm::hn ZICENO S | Compmnate Strkoesy 1: Straregic Mmagv_unent Approaches: "what s Stravegy ¥ B )
e 2: The External Environmeni: In Class § The Five Forces that Shape Comgetitive Strategy (M. Porter interview).
3: The Exvernal Environment: Study case: Fitness First and the UK fitness health industry.
4: The Internal Organization: Study case: Harley Davidson.
5. BusinesyLevel Strategy. Study case: Singapore Airlines.
6. Cooperative Strategy. Study case: Texo,
7: Blue Ocean strategy. Students’ presentations,
8. Stravegic Entrepreneur ship: Study case: Virgin
90 Synthesis and STLAERT'S presentanions,
Bachelor
3rd Year Level 2304EULE  {English Comversation Not provided yet
= Management
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[ Sudert Learning Outcomes:
On completion of the class, the student should
Bachelor Be able to understand the difference between selling and negotiation
3rd Year Level <Ethical and Legal Issuss in Selling
Business 6 (S304EU0E  iFundamentals of Sales Buying Behawior and the Buying Process
Administration “Lommunication Principles & Adsptive Selling to Build Relationships
programme How to Prospect and respond to objections
-Dbtain commitment & formal negotiation
-Build partnering and lang-term relationships
Fudert Learning Qutcgmes;
This course is intended to introduce students to concepts assodated with international business communication, After the class, students
will be able to:
+ Make a clear distinction between communication, business communication and international business communication,
Bachaler + Urdderstand the relevant and appropriate means of an efficient commrunication progess
!fd'l‘:_ﬂl’ Level R i = Put into practics verbal and nun.-urbal communication,
Business & (SI04EUL0 = Adapt their commurication to different cultural contexts
Administration | = Be aware of ethnocentrism and stereatypes.
PrOgramme Topic Qutline
# Understanding communication, whether verbal ar non-verbal
+ Communication in business and inan international context
& Defining the most efficent comm unication strategies according to the specific situations
+ Specific topics will be developed according to the needs of the students
Sudert Learning Outcames:
This course aims to give students an understanding of the importance of using managerial accounting data in decision making. Students
will be intraduzed ta techniques of haw to produee useful infarmation, how to analyze that infarmation o help a business plan and control
Bachelor its activities, and to assist in making informed decisions in various commercial dreumstances. Topics indlude:
3rd Year Level *Define managerial accounting and classify the different costs
Business & [2304EU11 Managerial Accounting +Prepare firandal statements for @ manufacturer, including a balance sheet, income staterment, and schedule of cost of goods
Administration manufactured.
PrOgraMmme sUndderstand how jobs are costed, including caloulations of cost of goods manufattured and cost of goods sold
*Lalculate equivalent units of preduction for direct materals and comversion costs
sLalculate operating income using contribution margin and contribution margin ratio
+lse cost-volume-profit [CVP) analysis for profit planning
Course description and condext
Project management iz becoming a powerful snd populsr practice in business. This is an introductory course which introduces students to
project management principles using the underdying process, technology, and practical inzights. The course will provide a structured
Rachelor approach to managing projects. Participants will apply their kmowledge in a hands-on group assignment, through teamwark, interpersanal
SrdYon Level Wor.le techniques are encouraged, and communication experiences establ ished. Course prerequisites: General knowledge of the business
Business 3 {2304EU13  [Project Management e
5 Studert Learning Outcames:
Administration . .
o AUnderstand the praperties of 3 project and how
projects contribite 1o the strategic goals of the arganization
Adentify the factors and challenges for project sucosss and effective project management.
Adentily project management companents and understand how these components can be uzed to reslize project success [risk
mmanagement) and gain a competitive advantage.
Bachelor Studert Learning Qutcames;
3rd Year Level The course is intended to widen the scope of students by allowing thiem to get a better understanding of key historical periods in the
Buginess 6 [2304EU0S  iSocial lssues and Trends English- speaking world.
Adrministration The eourse will show how thede past historical, cultursl, and sodological events helped to shape the world we live in today, including in the
programme fiedds of the economy, business and management
Hudert Learning Outcomes.
This course aims at previding the basic tools in statistic inference: point and interval estimation, basic one- and two-variable statistical
tests, simple ANOVA.
Bachelor -Random samples and the distribution of statistical
3rd Year Level - Paint
Business 6 :2304EL00  iStatistical Inference - Corfl dence intervals
Administration 4 sual bests on one parameter and tests for the equality of two parameters
programme - Contingency tables
-What to do when the conditions required for applying & chi-square test are not fulfilled?
~ Comparing maene than two means: one-dimension ANOVA |- time pemmitting: the notion of likelthood in statistics, and the maximum
Ik elihood estimator of 3 proportion)
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GRADUATE LEVEL

Content

Master
Zrel Year Level IACF
Programme

I710M013

Accounting and Financial
Reposting under IFRS

The growirg impartance of multinational companies and the increasing demand for market integration resulted in inereasing demand for
asccounting harmonization. The differences in accounting treatments were | dentified as the major sources of lack of compara bility, canrying
disadvantages especally for listed ¢ By advocating decisi Iness and comparability, this set of standards gained worldwide
irecognition and acceptance in several countries. As a result, an understanding of IFRS Is required.

The student should understand the international dimensions of accounting and financial reporting. Through readings, activities, research
and class discussion students should be able to develop skills to identify and deal with financial reporting issues.

tintroduction to IFRS - Convergence and Corceptual Framework
Financial Statements presentation

Assets elements: valuation and presentation

Liahilities and Equity elements; valuation and presentation
Incame Statement and Cash Flow

GroupAcoourting

Review - Final Exam

Inst ruc tional materials will be posted on-line and/for distributed inclass.
Recommended: www.ifrsorg  www.iniplus.com
Library resources could be helpful.

It ks Important to read assigned material when given. Participation will include attend
contribution to dass discussion,

-, hemework attentieness and

Master
2nd ¥ear Level 1ACF
Al Programme

IS ABNADET

To introduce the concepts and procedures of external audit which, when perfarmed by an inda pendent professional accountant, adds value
toa set of financial statements prepared by a firm's maragement. Thisircludes compliance, review of internal controls, and identifying and
assessing risks,

Toreview the present external audit enviranment, including audit standards, legal lishility and ethical framewark;

To describe the conditions required to issue audit reports, and to repert on financial staterments and intemal cantrol under the
requirements far intemnational reparting;

To develap the framework within which audts are conducted, including the concepts of evidence, matenality, sk and audit planning. and
interral controls,

The course will be conducted with PowerPoint slides and will involve background reading, thort lectures, practical exercises, and case study.
tEmphasiz will be placed on ensuring students’ comprehension of audit practices and current sudit iszues through discusions, exercises,
widen ard case studies in class.

PART 1/ 1 Internaticnal auditing overview - 2, The audit market - 3. Ethics for profiessional accourtants - 4, An auditor's services - 5 Client
acceptance

PART 2 f 6 Understanding the entity, risk assessment and materiality - 7. Intermal control and contral risk - 8. Contral risk, audit planning
and test of controls - 9. Analytical procedures - 10 Substantive testing and evidencel

PAAT 3 f 11 Completing the sudit - 12 Audit reports and communication - 13, Owerview of s group sudit - 14 Corporate governance

Aseng, Beasley, Elder, Auditing and Atursnce Services, 15¢, Global Edition, Prentice-Hall 2014,
Bahram Saltani, Auditing, An International Approach, Prentice-Hall 2010.

s Beasley, Buckless, Glover, Prawitt, Auditing Cases, 3rd edition, Prentice-Hall 2006.

Michael C. Krapp, Contemporary Auditing, Real Issues & Cases, Sth edition, Thomsan, 2012

Master
2l Year Level ILCF
Programame

|ACF
Medule A8

Audit Financial Game -
Madule : Mandatory to
follows 3 ather courses @
- Competitive Inteligence
- Financial Audit

- Financial Market

Audit Financial Game - to be allowed to attend this course, you must also attend the 3 courses listed below -
- Competitive Intelligence

= Financiad Audit

- Financial Market

Master
Zrel Year Level IACF
Programme

7108001

Competitive inteligence and
Political Risk Anahysis

fall jectives:

o acquire a knowledge of firms and their markets; and to expose students to Michael Porter’s competitive acantage, five forces theory o
understand how compsanies gain and maintain competitive sdvantages in their market place T better understand the impertance of
“raarket insights™ to help decision making by providng a better undertanding of the evalutionasry environment of the firm in its markets.

The course will be conducted with PowerPoint slides and will invelve backgreund reading, shert lectures, and practical exencises. Emphasis
will be placed on ensuring students’ comprehension of markets and external ervironment issues presented through discussions, exerdses,
wideo ard case studies in class.

Companies and markets are mare than ever subject to a rapid change of products snd competitars | This is especially the case of madkets
that go through constant changes [shert praduct life eycles, globalization). The ability of 8 com pa my to generate competitive Bdvantages
through ane’s own "Competitive Intelligence ™ abilities has now become prerequisite for survival, since a management decisioncan only be
35 good a5 the information it is based uponll The course is an introduction to the issues of companies and their markets; perceived as

thel external environment of the company, It focuses on the theory of the § forces developed byll Michael Porter to understand how
companies gain and maintain competitive advantages in their market place ]|

Tapicsirclude: market sagementation, distribution and consumers; the coneepts of genericl strategies, value chain, and attraethveness of a
market and the principle of competitive acvantage [ By the end of the course, students should understa nd the complesity and importance of
wihy companies require information on current and future markets, competitors, customers, technologies, etc . to position itself optimally.

Bibliography,

= POATER M (1285) COMPETITIVE ADVANTAGE. THE FREE PRESS, NEW YORK
* PORTER M (199) COMPETITIVE STRATEGY. THE FREE PRESS, NEW YORK

* The 22 irnenitable lvws of marketing, Al Ries & Jadk Trout

= Thee Discipling of Market Leaders, Michael Treacy & Fred Wiersema

= The Mirage of Global Markets, David Amald
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Master
2nl Year Level LACF
EF Programme

Z5ABMO3T

Economic Policy and
Exchange Rate

Course Learning Objectives:
» Understand the way fareign exchange rmarkets are arganized: e Analyze the role played by exchange mies in open ecanamies e
Apprehend the determinants of exchange rates o Understand the choioe in terms of exchanges rmtes systems.

The course is delivered as follows: lecture and discussions based on documnent review, Students are provided with press articlkes and
econamic reports which are used for discussions based on document review.

Chapter 1; Spot dealing in FX marketslchapter 2: Price parity relationshipsiChapter 3: Exchange rate systemsiChapter 4: Monctary union
and optimum currency areas

Contents:

Bank for Intemational $ettlement [2016), Triennial Central Bank Survey of foreign exchange and OTC derivatives markets in 20016, URL:
https ffwww bis. orgf/publirpfx 16 htm

Copeland, L 5. (2008). Exchange rates and intemational finance. Pesrsen Education.

European Central Bank [2007]. How Euro Became Our Maney. URL:

http: [fwww ech.europa, eufpub/pdffother feuro_became_our_maneyen, pdf

Frieden, ). A, (2004}, Currency palitics: The political economy of exchange rate policy. Princeton University Press,

International Monetary Fund (2014). Annual Report on Exchange Arrangements and Exchange Restrictions. URL:

bittps |/ fwwew imborg fextemal/pubs/nft 2014/ a resersfar 2004 pdf

Reinhart, C., & Rogoff. K. [2004). The modemn history of exchange rate arrangements: A reinterpretation. Quarterly Joumnal of Economics,
119(1), 1-48,

Masker
2nd Year Level |ACF
Programme

ZABMDLI

Finane andValee

The main objective of the course is to provide the conceptualbadcgraund for corporate fina ncial analysis from the point of corporate value
creation. The course develops thearetical framework for understanding and analyring major financial problems of modem firm in the
miarket environment. The course covers basic madels of time value of money, pertfolio mathematics, efficient market hypotheses and
wricing medels for primary finandal assets.

Courie matarial will be delivered primarily through |ectures, elais discutsion and textbook resdings.

+ Chapter 1 Value and Timells Chapter 2: Value and Risk l» Chapter 3- value and informatian [« Chapter 4 value and Option

! Bibiliagraphy:

John €. Hull, "Options, Futured, snd Other Deérrebtives,” Eighth Edition
Mathematics of Finance, Robert Brown and Petr Zima, Second Edition, Schaum's Dutline, 2011

Magtar
2Ind Year Level |ACF
Pragramme

Master
2nd Year Level |ACF
Programeme:

L

ZSABMD4T

3510M021

Financial Auditing and

iCampliance

:Financial Economics

To introduce the concepts and procedures of external audit which, when performed by an independent professional accountant, adds value
to a set of Arancal statements prepared by a firm's management. This indudes compliance, review of internal contrels, and identifying and

i assessing risks.

To reviewr the nature and types of frawd, risk factars for fraud, investigation techriques and farensics skills set

The course will be conducted with PowerPaint slides and will invelve background reading. shart lectures, practical exercises, and case study.
Emiphasis will be placed an ensuring students’ comprehenzsion of sudit practices and current audit issues through discussions, exercises,
wviden and case stidies in class.,

To review the present external audit envirenment, including audit standards, legal lisbility and ethical framework;] § To describe the
conditions required to issue awdit reports, and to report on financial statements and intemal control under the requirements for
international reportingll § To dewelon the framework within which audits ane conducted, including the concepts of evidence, materiality, risk
and audit planning, and internal controlsl § To review how fraud ocours within an organization, including the nature and types of fraud; the
auditar’s le with fraud; and the procedures far an efficient, sy i fraud i O Unds d the auditor's role with fraud, and
his duty tathe corporationdlo identify types of frauds that can occur in 2 work stustiondlo Alerts the warning signals where frauds may
hawe ocoul red

Bibliography:

Arens, Beasley, Elder, Auditing and Assurance Senices, 15¢, Global Edition, Prentice-Hall 2014
Bahram Soltani, Auditing, An nternstional Approach, Prentice-Hall 2010

Beasley, Buckless, Glover, Prawitt, Auditing Cases, 3rd edition, Prentice-Hall 2006

Michael €. Knapp, Contemporary Auditing, Real Issues & Cases, 5th edition, Thomson, 2012

Understand the main determinants of £ hort-termn and long-term economic growth.

Course prerequisive:

- Baslc macrocconomics (aggregate demand=aggregate supply moded, determinants of unemployment, impact of menctary and budgetary
policies, ete}

Course Structure: The course |5 structured around a lecture by the teacher followed by aral presentations made by groups of up to three
students. Each group must present to the dass a specific economic analysis. Each presentation is followed by a discussion with the teacher,
At the end of each session, the teacher highlights some impartant theoretical notion or academic references.

L. Introdudtion

2. Aggregate autput and income

3. Aggregate demand, aggregate supply, and equilibrivm
4. Economic growth and sustainability

5. Practice problems

Biblagraphy:

iMankiw, G., 2015. Macroeconomics. Worth Publishers inc.

Websites:
IMF website: www imforg
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Financial Market

* The objective of the course is to provide students with a review to the financil markets. The sourse will cover specific as pects of finandal
markets in more detail. Emphasis will be put an their players and instruments, in order to pravide 2 more detailed knowledge about
risk/retum characteristics and price determination.

« It is expected that students will develop eritical skills in ass essing the relevanee of the principles of market financial.

Topic Qutline:

*Topic 1: Overview of the financial system
«Topic 2: Monetany masket

= Topic 3: Bonds markets

= Topic 4: Banking loans and securization
= Topic 5: Stock markets

*Topic 6: Forex markets

= Toplc 7: Empirical applications

Bibiliagraphy:
¥ Matthews, M. Giuliodar, F. 5. Mishkin_ The Economics of Money, Banking and Financial Markets: European edition, Pearson; Edition,
2013

Z. Bodie, A Kane, and A ). Marcus, Investments [10th edition), MG raw-Hill [2013]

P. Howells, K. Bain. Financisl Markets and Institutions, Financal Times, Prentice Hall, 2007

Master
2nd Year Level IACF
A Programme

45100024

iGavemnanse and
Responsiblity

Course Learning Objectives:

understanding of Governance, Baard of Directors, Board Committess, Dedsion making, Responsibilities of the Directors and Com
mit tees, Ethical Requirements. With the help of practical cases.

PowerPoint sides for the chapters. Case studies, and presentation of practical cases based on Govemance failure and the res
pon sibilities of the directors and owners of the companies.

Master
2nd Year Level IACF
Ad Programirne

ZSABMOLE
AR

1Gavemnance and

Responsibility in

iMicrofinance Institutions

Course Learning Objectives;

Introduce toan-to-be sdministrators and financial officers to the specficities of goverrance in microfinance institutions .

Help students become prafident in technical microfinance and sacial perfarmance vacabulary in one of the most widely used lsngusges in
the industry,

Hadse awareness about sodal performance and triple bottom line,

Learn to use available data and resources in terms of organizations, research initistives and rating agencies in the microfinance sectar.
Notions of theary, appraisal reading of artickes and caze studies, analyzing socisl and financial pedormance reports, group presentations,
watching | kendews of microfinance experts, analyzing promotional videos of microfinance institutions, rele-plays, teamwork and breakout
groups, etc.

Defining cor porate governance and the govemance of microfinance institutions
Apprehending the influence of legal statuses, finandng struciure and local regulations

The role and responsibilities of the Board, the directer’s code of conduct, fiduiary respansibility
The strategic decision-making process

The importance of an adeguate Management information syitem and staff trasning

Risks linked to governange

Double mission andsocial perfarmance management

The main industry initistives

Evaluating governa noe

Master
2nd Year Level IACF
AA Programme

ZSABMOZ0
AR

Intemnational Awounting

This course familisrizes students with the concepts and standards undedying financial secounting systems. It emphasizes the canstruction
of financial accounting staternents a5 well as their interpretation and measwrement. 1t explores the tools and technigues of financial
statement analysls, emphasizing ratio and cash flow measurements of operating, financing, and | westing performange.

The module will invalve shert lectures [Power point slides), background resding, and practical exercizes. Students are expected to read
materials before coming to dass.

International Accounting Principles Overview:

1 Understand and apply the accounting concepts and principles bo business situatians.
2. Review the Differences in Accounting Systems Internaticnally

3. Evaluate business operations through the financlal statements.

Measuring Business Income: The Adjustment Frocess

Accrual versus Cash-Basis Accounting and Categories of Adjusting Entries.

construct financial statements and evaluate a company’s debt-paying ability.
understanding and constructing the Cash Flows Statement:

dentify the purpase of the statement and distinguish smang aperating, i mvesting. an financing cash flows
Prepare the statement of cash flows by the indirect methed

in class midtemrn

Stockholders’ Equity

Review the Corporate Structure, Paid-in Capital, Claszes of Stocks

Understand Stock Issuance, treasury stodk, Dividend Distribution

Reparting of Stockholders’ equity in the financial staternents

Analysing and interpreting financal statements:

Perform horizontal and vertical analysis

Use Benchmarking and Ratio Analysic to make business dedizions
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T504M114 EFiMacroeconomics

The recent cricis increased the complesty of the effects of the fiscal and monetary polices worldwide. The aim of this course is to take a
closer look at some of these complexities, focusing on some consequences of high indebtedness, including in terms of underdevelopment
itraps, and of modem monetary policies, in terms of institutional traps. The course consists of two parts: fiscal policies and manetary

i policies.

i

Master
2nd Year Level IACF
EF Programme

-

TEOAMLLSEF

Microeco nombcs

Thits course focuses on the microeconomics of financial decision making. The first part is dedicated to the theory of decsion under risk and
uncertalnty with an application to portfollo cholges. The second part is dedicated to agency theory and deals with moral hazard and adverse|
selection with applications to insurance markets and corporate finance.

Master
2nd Year Level IACF
AA Programme

TSABMOLT
AR

Strategic Management

This courte it divided into 2 parts [15 howrs + 8 howrs) @
15 hours part content :
This course presents the main concepts and tools of strategic business management, The main educational objective is to enable the
student o scquire the skills and abilities neces sary to understand the levers of growth of the company’s business sctivity and intreaseits
competitiveness. 1t will slso allow the internal and external strategic diagnosie of a company to be carried aut.
Soft Skills Vs, Hard Skills) Individuad Vs Sodal skills/ Leadership vs Management What's the difference
Know the 20/80 of analytical tooks te support strategic decision-making
Establizh simple recornmendations for the chaice and implementation of & strategy
Principles of Busineds case method - The main steps in solving & business case
8 hours part content ;
Lectures: Focus on theoretical foundations and practical examples, evolving legal fremeworks, and reporting standards
iGmlm Projects: Collaborative wark on sustainability reporting for assigned corporations.
Topec 1: Introduction to Corpor e Suitsinability Reporting
Topkc 1: Comparate Sustainability Reporting Directive (CSRD) Overview
Topkc 3: European Sustainability Reporting Standards (ESRS) Overview
Topic 4. Governance, Ritk Management, and Strategy in CSRD and E3RS
Topic 5: Materiality in CSRDSESRS
Topkc 6: Data Mamagement and Assurance in Sustainability Reporting
Topks 7: Freparing and Presenting a Sustainability Report
Topic &: The Future of Sustainability Repeorting in the EU and Globally

Master
2nd Yeur Level IACF
EF Programme
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Statistical Inference

Theory of finance

Course abjectives -
Mastering the notions of estimate, confidence intenval, statistical test, and their impl ementation in simple cases. Understanding the results
of standard s tatistical analyses jconfidence interval, P-walue, etc )

Course reguirements ;

Basic mathematics @ analysis (study of mathematical functions), probabilities [usual discrete and continuaus random variables), basic
algebra [secandary lewel ; salving a simple equation, equivalence] ; basic statistical notions - average, variance, standard devistion, median,
{proportion, histogram.

Conirse information

The course is based on real data and on simulations performed by the students themseboes,

The course will start with a position test to evaluate the previous krnowledge of the students.

it is an online course combining several learning methods: live visieconference, online polls, homework (exerdises to prepare), online video
raterial.

The 1st step of this lecture is to provide

Conirse gonient;

Introduction @ general notions in statistics + reménder in probabilites
Case 1 studying one qualitative variable

Case 2 - studying one quantitative variable

Cage 3 - studying two qualitative variables

Case 4 - studying one qualitative and one quantitative variables

Understand the main determinants of short-term and lang-term economic growth
{Studerts must be familiar with basic statistics and econometrics.

This course extends over 21 hours and is delivered in English. 1ts objective is to describe the notiens that underlie madern financial theory.

The course s onganized around five chapters:
= Market effidency

» Portfelio construction

= Asset pricing

= Stock valuation

= Behavioral finance
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