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- The courses offer is subjected to the vote of the university

authorities.

- You need to be admitted by the professor before attending a
Master 2 course, please provide the international relations service
your transcripts of records in order to allow professors to check if
you validated the prerequisites necessary to a good understanding
of their course.

- Courses taught in English will open only if a sufficient number of
students register. In the case one course taught in English is not
organized, students who chose this course will have the possibility
to attend it in French language or to choose another course.

- Learning Agreement: Any party can request changes to the study
programme within two weeks after the start of each semester.
These changes should be agreed by all parties as soon as possible,
within two-weeks following.

- Attendance at each course is compulsory, after submission of the
final Learning Agreement. Three justified absences from each
course are accepted upon presentation of an official certificate

within 3 days of the absence.
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FALL SEMESTER
FROM SEPTEMBER 2026 TO DECEMBER

2026

UNDERGRADUATE LEVEL

TYPE OF EXAM
Classes Classes for In comiig S tetts (EALL Semastor) Lavis] ECTS Lecture Classes | Tutorial Classes | Continuous Control
Codes Hours Hours :cc/f
Final Exam : ET
Bachelor 1™ Year Level - Management - International Track
2104AU26 Anglais Appliqué a I'"Economie et la Gestion Bachsiori H

1104AU12 Main Functions of the Firm Bachelor 1
Bachelor Znd Year Level - Management

Anglais Appliqué a I"Economie et la Gestion

7204CU22 : 5 ’ Bachelor 2 3 | X 15 cc
Applied English for Economics and Management '
Bachelor 2nd Year Level - Management - International Track
1204CUL0 International Business Bachelor 2 3 i 20 X CC
1203CU12 Macroeconomics 2: Economic Policy Bachelor 2 B E 30 15 o
1203CU14 Probability 1 Bachelor 2 6 | 30 15 cC
Bachelor 3" Year Level - Management
1304M0O30 Anglais des Affaires / Business English Bachelor 3 3 i X 20 [oad
English Conversation Bachelor 3 3 i X 10 cC
Bachelor 3™ Year Level - Business Administration
4506MO26 Business Game Bachelor 3 3 : X 20 oc
2304MO37 Business and Climate Change Bachelor 3 1 X 15 cC
5304EU12 Business Intelligence Bachelor 3 3 | 20 X cC
UE Libre Communicate in English Bachelor 3 ER X 24 CC
2304EU10 Corporate Strategy Bachelor 3 6 ! 20 9 cC
S304EUD8 Fundamentals of Sales Bachelor 3 B 9
S34EUL0 International Business Communication Bachelor 3 6 9

Z304EUL1 i _Dachelor3 | 6
3304€013 " Project Management e Bachelor3 |3
2304ELOE Social Issues and Trends Bachelor 3 &
2304EU09 Statistical Inference Bachelor 3 6
TYPE OF EXAM
Classes Lecture Classes | Tutorial Classes | Continuous Control
Classes for Incoming Students (FALL Semester) Level ECTS
Codes Hours Hours :cC/f
Final Exam : ET
Master 2" Year Level in Finance - International Audit and Corporate Finance

Z710M013 Accounting and Financial Reporting under IFRS Master 2 & E 20 X cC
ZSABMO3O AA | Audit Master 2 6 | 20 X cc

Audit Financial Game (2 ECTS) - to be allowed to attend this course, E
\ACE you must also attend the 3 courses listed below : H
Al - Competitive Intelligence and Palitical Risk Amalysis (6 ECTS) Master 2 H 20 cC

. - Financial Auditing and Compliance (6 ECTS)

- Financial Market (6 ECTS)
Z710MO01 Competitive Intelligence and Political Risk Analysis Master 2 X cC
ZSABMO3T EF | Economic Policy and Exchange Rate Master 2 X oC
ZABMO1S Finance and Value Master 2 9 cC
ZSABMO42 Financial Auditing and Compliance Master 2 X cC
3510M021 Financial Economics Master 2 X CC
I5ABMO25 Financial Market Master 2 *® cc
A510M0O24 AA  1Governance and Responsibility Master 2 X ET
4510M024 AR |Governance and Social Responsibility in Microfinance Institutions Master 2 X cc
4510M024 A_[international Accounting T T Master2 | o e ]
4S510MO24 EF Macroeconomics Master 2 ET
AS10MO24EF  |Microeconomics Master 2 G 12 ET
ZSABMOLT AA | Strategic Management Master 2 B H X cC
112 IACFO1 Statistical Inference Master 2 6 i 15 10 ET
35100015 Theory of Finance Master 2 6 : 20 x® ET

Master 2" Year Level in Marketing and Sales - Sales Management and International Business

International Business Strategy Only for Full Year mebility students - E

2511M037 Classes start in November - This course includes 2 modules : Master 2 6 24 X cC

International Business Strategy & International Business Technics
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UNDERGRADUATE LEVEL

{Content

Bachelor
st Year

Z104AL26

Anglais Appliqué a
I'Economie et la Gestion
English Applied for
Econamics and Management

{
This course is intended to provide the students with the
maost common vobulary used in Business and Econgmics.
wAfter the dass, students will be able to: Read and analyse graphs, charts and Diagrams.
=Use correctly the technical vocabulary to describe trends and changes in the economic envirenment.
=Ague and debate about Business and Economics topics in a structured way

Bachelor
dstYear

11048012

IMain Functions of the Firm

Student Learning Owicomas:

This ClsE |5 SETENSd 10 JSCoET and USSR The MG CONIERT 30d ki8I N DU Me i Og & 2 a00A, Students vwill Marn Tha main functons of
the firm. They correspond to firms’ departments. Studerts will ako know how these business departments are managed.

Ini theerd of the courses, students will be abie to:

» Bemonsirate inowledge of the key elemenis of the business crganization and its enviren ment,

= ihentify and comprehand thi main funcoonal areas of the bisingess orfanzaton

= Analyse, demonstrate and sobve by ituations within g knowledge. The question is how abusiness de partment work? Theoretical
approsches, managenial methods and tocls would help students to waork on real managerial situation [caze s studies).

= identify the links betwean the f , rganizations, manage practices and the busiress environment.
Course SIS CTure: LecTumes within on-going exerdise 1o well understnd the Courses 3nd cas e STudEs 1o apply The Courses during tuanials.

Topic Qutline: Abulleved lian iz » pood way to displiy these topics i thown below!

= introduction

Main dafinitions [fimm, management, roles and charactaristics of manage ment) and ke princples of dedsion-making [decision making as central to
reain activities of planning, leading, oganizing and controlling)

= Chnpter 1: Direction: This quedtion i How 16 chooe § IUteEy 7 Thien, which (trstegy mansgert thouk choome?

Accordingly, to decsion-making steps and the strategic level of the decision, Macro-emvirarment of businezs will be learned: mizsion, purposes,
polkiss and strategies (plobal and genaric). Global strategies intlude international strategies,

Tool: SWOT, BOG Matrix, Araoff Matric, Porter gene nic strategies, Porter 5 farces,

= Chapter I Marketing - Printiples bnd objecives of marketing department. Orientilians of marketing. Marketing process 3ad resesrch. Masketing
plarming. Tools: 3P

= Chapter 3: Production - System production classification - Objectives of production management - Production and productiity - 3upply chain

PG PAEETEN 3 IIRNEPOTENN Modes, The QUERTION  BlS0) CantralZation oF sutsawing, Took: Pareto’s mathad

= Chapter 4 Human Resouwrce - Key-printiphes.

Took: understand and aralysis howasset staff in ne with the all choices made by the firm inits sach department.

= Chapter 5 Finance - Cagiialization and actualization. Tools: formulas,

argasin ag

Bachelor
nd Year

Anglais Appliqué &
I'Economie £t ba Gestion |
{English Applied for
{Econamics and Management

Student Learning Outcomes;

This course is intended to provide students with the most commen vombulary used in Business and Economics.
After the class, students will be ableto:

-Read and anabyse graphs, charts and Diagrams.

- Correctly use technical vombulary to describe trends and changes in the econamic envirenment

-Argue and debate about Business and Economics topics ina structured manner,

Bachelor
2nd Year

Bachelor
2nd Year

International Business

Macroeconomics 2:
Economic Policy

Student Learning Outcomes: On completion of this course, students should be able to:

1. Dewvelop thought processes and analytical skills essential to a global mindset.

2 Pragtice critical thinking by keeping current with global events and discussing their implications.

3. Understand the role of globakzation in shaping the business environment and assess trends, challenges and oppomenities created by the
iglobalization of business practioes.

4. |dentify complexities introduced by globalization and integrate concepts [eamed in this class with those acquired inother courses.

5. Examine trade and investment theories and patterns, and critically evaluate the role of governments and their impact onthe
international business environment.

€. Develop wiitten and oral communication skills as well as research and group skills.

Topic Qutline:

1 Introduction and Overview of globalization of markets and production,

2. National Difference in Political Econarmy, Culture, Ethics,

13, The Global Trade and Inwestment Ervironmment [International Trade Theory, Foreign Direct Invesiment, Regional Economic Integration),
4. The Global Manetary System (The Foreign Exchange Market, The International Monetary System, The Global Capital Market),

5. The Srrategy of International Business (Organization of International Business, Entry Strategy snd Strategic Alkanges),

6. International Busingss Operstions (Exporting, Imparting, and Countertrade, Global Production, Qutsourcing, and Logistics, Global
Marketing and R&D, Global Human Resource Management)

Student Learning Qutcomes.

The goal of the course i to allow students to understand the effects of economic polity in dosed and open ecnomy
Chaptér 1; The I5LM model

Chapter 2: The ISTRmodel

Chapter 3; The Mundell-Fleming miode|

Bachelor
2nd Year

Probability 1

Student Learning Outcomes:
Students will acquire methods t transiate data; they will learn how i organize concrete situations ina random framew ork, through

classia| probabilistic events and discrete probabilistic modeks.

‘Chapter | = Events and combinations State of knowledge
1/ sens and events,

2/ properties of a partition,

3findependence of events

Chapter Il - Conditional Probability
1/ construction of & conditional probabikity,
2/ Bayes formidla,

3/ link with the independence

Chapter 11| —Discrete randam variables charactenization of disorete ry., Probability Mass Function (PMF) and Currulative Distribution
Funetion (COF)

1f expected value of mean,

2 variane and standard deviation,

3f Discrete Probability laws

Chapter IV = Discrete random vectors

1/ jpint distribution,

2f marginal laws,

i3/ independence of random variables
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nt Learning Outcom

Bachalor 3 {130amo30 Anglaks das Affaires [ Tha aim of this course 5 to help students improve their skills and abilities in business English. Companies such as Amazon, Zappas and
Zrd Yoar Business Englsh Googhe will ba analysed. The digitl transformation and how & impacts the way busingss i organized wil be 3 common themis throughout
the lssons, The way the multisided plaiforms have changed the business kndscape will be discussed and analysed,
Understanding the concepts of Business
Understanding the basic concepts about Marketing, Operations, HR and Finance
Bachelor Interpretation of the Financial Statements and decision making.
3rd Year Course Structure: This lecture & divided into 10 lectures (2 hours). Itis Computer Based Online course. The dass & divided into groups and
Businezs 3 [4506MO26  Business Game thess proups are advized to carry out operations of a business (Sales, Mariceting, HR, and Finance) and make certain decsions to achiems
Adminstration higher resules [Profits]. Finally, the students will be evaluated on the basis of class participation and final repo e submizsion,
programme Topic Qutline: & bulleted |5t s 3 good way to display these topics as shown below:
«Strate logic Software
=Parforming Activities on the Software [Decsion Making)
Evaluating the results
GOALS:
- Enable mudents 1o U nders@ad the ST fEks 3nd 0PPOrTURMIES AE5 00 atEd With CEmate Change
- ALGUTE KASWRIES §00 9835 Trom RITEEVES TAkEn by COMPANIEs 10 reduce INET Zresnhouse [aF #Mimans
- Undermand how 3 bugsiness model can be adapted to engure its resikence
- Build an BCtion pln Lo move WwBrds B Kw-Chrbon Eonomy in onder to meel both profaabilty 3nd car on neutraty tArgets
Each lesson smars with the example of companies attempting 1o lower their emzsions and how they desl with this izsve.
The Syllabus can be medified for learning purposes
Lessan 1 Presentation | Business Model § “Bouygues | how tatransform your business model”
Bachalor . . e
Lezzon 2 Climate change [ “Patagonia © a complete new vizion
::::: 1 {2308M037 |Businessand Climate Changs, Lesson 3 : Energie/ 'C-arrlfu.lr : Mﬂt-! Im:] l.n”l'\; '\'Uldlislllﬂil‘f!" .
Adminktrtion Lezson & : Carbon accounting & reporting /“Pierre Fabre : incorporate your cimate strategy into your product’
Leszon 5 : Governance & Laws
Brogremme Lesson & : Post growth economics [ *LVMM - drcular economy reduces your carbon footprint® / “Lamazuna : Low carbon head quarters”
Lessan 7 : Systemic approach & change /*Coca cola - how to engage your company ina net zero plan® / “'EM logistics : colla baration®
Leszan 8 Greenwashing / “Air France : how to engage your emplayess
Lesson 9 Commeon features of successful decarbonization initiathes [ KLAB|
Lessan 10 : The Blue Econamy
ASSIGNMENTS t ASSIGNMENT 140 % [ Individual work
ASSIGNEMENT 2 60 %/ As a group, a project will be given to the students and & will be assessed with an aral presentationand a written
raport
Student Learning Outcomes;
1. Intro to Business inteligence
3. Whatiz Bl 7-b. Whyuse Bl 7 - ¢, How to use Bl insights to drive business decisions
2. The Data.Driven Worid & Agile Methodology
a.What does it mean to be data-driven? « b. Examples of data-driven companies - ¢. Introduction to agile methodo logy
3. Data Visualization [part one]
Bachelor 3. The power of visualizations - b. Good vs bad dataviz » ¢. Miskeading grapghs and statistics « d. Storytelling through data
Zrd Year 4. Data Visuafization [part twa)
Business 3 [5304EULE  [BusinessImteligence a, Hands-on technical chinic - b. Iniro to Bl tool [Power 81 - ¢ Werking with data and creating visua lizations to reinforce data Storytelling in
Adminstration busingss use case - d Showcase — my Bl project which sarned top marks - & Showcase — AnnaBelle’s Bl project which also sarned top
programms marks
5. Blin Companias
&, Dfferent Bl career paths and jobs - b. Bl Frecess, Missions, Respansibdaies - ¢, Intre ta ETL, data medeling, dam exploratian
B. The Futire of Data and Bl
&, Dana ethics - b, Data sustinability - ¢ Projctions for the future and Al use Cades
7. Prasentation of group proj@cs
». EBch group presentathes work- b Iwil 521 2 judge
Time slot for face-to-face classes : Friday afterncon
Course Learm ing Objectives:
Be able to evolwe in an intercultural conbext
Be able to communicate and interact in daily |ife.
Be able to communicate in a university context as well as improve oral and written performance.
BacFanc M ethods to assess knowiedge and skills
3 [UELBRE Communicate in English Attendance ; Number of absences beyond which the obligatory atiendance will be declared unfulfiled, leading to the falure of the
. student; 2
Initial assessmant Continuous assessmant inthe form of DCL test [Diploma in Language Skils)
Second chanoe: L0-minute or al interview
Addizion 3l in formation, specific onptraing ;
A B Wl i ERglsh scoordng 1o the CEFR (Comman European Framewsrk of Rererence 1v Langu ages) vakoated by 3 PORTONINE Tat
camied out upstmam
The primary objectives of the course inchede:
11] Demonstrating competency of lkeading principles, perspectives and theories of Strategic Management
2] Abilty to ap ply, analyze, synthesize and evaluate the kading princioles, perspectives and theories, and show competence in using that
knowledgeto make practical and effective managerial decisions
12] Competence in both oral and written communication
Bachelor 4] Working effectively in teams and, where appropriate, understand and demonstrate effective management and leadership capabilities
3rd Year [:ﬂ Und;crsni:dndlthl ethical implications of decsions and actions
urse ule:
M:::::ﬁ“ £ | Beduag COTpOrktA SRACHEY : Strategic Managemant Approaches: “What is Strategy?
: The Exterral Environment: In Class / The Five Forces that Shape Compatithes Strategy (M. Porter interview)
programme

1
2,
3: The External Environment: Study case: Fitness First and the UK finess health industry.
4: The Internal Organization: Study case; Harley Davidson,
5
&

1 Busiress-Level Strategy: Study case: Singapore Airiines.
: Coo perative Stratepy: Study case; Tesco

7: Blue Ocean strane gy Students’ prasentations

&: Stranegic Entrepren eurship: Study case: Virgin,

9: Synthesis and student’s presentations.
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Bacheler

3rd Year 3 12304EU16  English Conversation Mot provided yet
-Management
Studert Learning Outeomes.
On completion of the class, the student should
Bachelor e able to understand the difference between selling and negotiation
3rd Year “£thical and Legal lssues in Selling
Business & [SIMEUDE  Fundamentals of Sales Buying Behavior and the Buying Process
Administration Communiation Principles & Adaptive Selling to Build Relations hips
programme How te Prospect and respond to objections
-Obtain commitment & formal negotiation
Build partnesing and long-term relstionships
Hugert Learning Dultamed
This course is intended to introduce students to concepts assodated with intemational business communication. After the class, students
will be able to:
+ Make a clear distinction between communication, business communication and intemational business communication
Bachelor » Understand the relevant and appropriate means of an efficient communication process.
3rd Year [ e + Putinto practice verbal and non-verbal communication,
Business 6 I5304EU 1D o scation + Adapt their commurication to different cubtural contests
Administration + Be aware of ethnocentrism and sterectypes
programme Topic Qutline
+ Urderstanding communication, whether verbal or non-verbal
* Communication in business and in an international context
+ Defining the mest effident communication strategies according to the spedific situations
» Specific tapics will be developed according to the needs of the students
Stude Outson
This course sims ko give students an understanding of the importance of using mansgerisl accounting data in decision making. Students
will be intraduced to technigues of haw to produce wseful information, how to analyze that information to help a business plan snd control
Bachelor its acthities, and to assist in making informed decisions in various commercial drosmstances. Topics indude:
3rd Year +Define managerial accounting and classify the different costs
Business 6 (2304EU11 IManagerial Accounting +Prepare financial statements for & manufacturer, including 2 balance sheet, income statement, and schedule of cost of goods
Administration manufactured.
Brogramme *Urderstand how jobs are costed, including caloulations of cost of goods manufactured and cost of goods sald
+Calculate equivalent units of production for direct materials and conversion costs
+Calculate operating income using contribution margin and contribution margin ratio
*Use cost-volume-profit [CVP) analysis for profit planning
Course description and context:
Project management is becoming a powerful and popular practice in business. This is an introductory course which introduces students to
project management pringiples using the underying process, technology, and practical insights. The course will provide a strectured
Frrde approach to managing projects. Participants will apply their knowledge in 2 hands-on group assignment, through teamwork, interpersanal
ol Ve work techniques are encouraged, and communication experiences established. Course prerequisites: General knowledge of the business
Business 3 [23046U13  {Project Management et
Ao Studert Learning Outeomes:
e Understand the properties of a project and how
projects contribute to the strategic goals of the erganization
Adentify the factors and challenges for praject sueeess and effective project management.
Adentify project management companents and understand how these components can be used to realize project success [risk
management) and gaina competitive advantage.
Bachelor Sudert Learning Outsomes:
3rd Year The course is intended to widen the scope of students by allowing them to get a better understanding of key histarical periods in the
Bliginess 6 |2304EU08 Social lssues and Trends English-ipenking workd.
Administration The course will shew how these past historical, cultural, and sodological events helped to shape the world we live in today, including in the
programme fields of the economy, business and management
Studert Learning Duteames:
This course aims at prowviding the basic tools in statistical inference: point and interval estimation, basic one- and two-variable statistical
tests, simple ANOWA
Bachelor - Random samples and the distribution of statistical
3rd Year - Paint
Busingss 6 [IID4EL0R Statistical Inference =Confidence intervals
Administration AUsual tests enone parameter and tests for the equality of two parameters
programme - Cantingenty tables

-Wihat ta do when the conditions required for applying & chi-square test are not fulfilled?
- Comparing more than two means: ene-dimension ANOVA |- time permitting: the notion of likelhood in statistics, and the maximum
lkelihood estimator of a propertion)
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| GRADUATE LEVEL
Level Name Contert
.E The growing importance of multinational companies and the increasing demand for market integration resulted in increasing demand for
i sccounting harmanization. The differences in accounting trestments were ideéntified as the major sources of lack of comparability, carrying
H disadvant ages especially for listed companies. By advocating decision-usefulness and comparability, this set of standards gained warldwide
i recognition and Bcceptance in several counties. As b result, an understanding of |FRS is reguired.
i The student should understand the intemational dimensions of accounting and financsl reporting. Through readings, activities, research
i and dass discussion students should be able to develop skills to identify and deal with financial reparting Issues.
Intreduction be IFRS : Convergence and Conceptual Framework
i Fimarcial State ments pre sentation
an.':“ln!:ncs ; Z710M013 Accounting and Financial Assets elements: valution and presentation
m:':“ ] Reporting under IFRS Liabilities and Equity elements: valuation and presentation
e Income Statement and Cash Flaw
i Group Accounting
Review - Final Exam
Instructional materials will be posted on-line ard/or distributed in class.
Recommended: www Ifrs.org W lasplus.com
Lbrary resources could be helpful
It is important toread assigned material when given. Participation will include attendance, homework assignments, attentiveness and
contribution to class discussion
Te intreduce the concepts and procedures of external audit which, when performed by an irdeperdent professional accountant, adds
walue to a set of finandal statements prepared by a firm's management. This includes complianice, review of Internal cantrols, and
identifying and assessing risks.
Te review the present external audit ervironme nt, induding audit standands, legal lability and ethical framewark;
To describe the conditions required to issue audit reports, and to report on financial ststements and internal control under the
requirements for international reparting.
To develap the framewark within which sudits are conducted, intluding the eoncepts of evidence, matesiality, risk and audit planning, and
intermal contrals.
The cowrse will be conducted with PowerPoint slides and will involve background reading, short bectures, practical exercises, and case
— study. Emphasis will be placed on ensurning students’ comprehension of audit practices and current audt issues throwgh discussions,
T T ZSABMOI L exercizes, video and case stuedies inclass
AL
Frogramme PAAT 1 1 international suditing overview - 2. The audit market - 3. Ethics for professional accountants - 4. An auditor's services - 5.
Client acceptance
PART 2/ 6 Understanding the entity, risk assessment and mateviality - 7. Intemal control and control risk - 8 Control risk, audit planning
and test of controls - 9. Analytical procedures - 10, Substantive testing and evidencel
PART 3/ 11. Completing the audit - 12, Audit reports and communication - 13, Overview of 2 group audit - 14, Corporate govemnange
i Arens, Beasley, Elder, Auditing and Assurance Services, 15¢, Global Edition, Prentice-Hall 2014,
i Bahram Soltan|, Auditing, An ~al Approach, P Hall 20140,
B acley, Buckless, Glower, Prawitt, Auditing Cazes, 3rd edition, Prentice-Hall 2006
Michael C. Krapp, Conternporary Auditing, Real lssues & Cases, Sth edition, Themsan, 2012
Audit Financial Game -
Modube : Mandatory to Audit Ainandal Game - to be allowed to attend this course, you must ako attend the 3 courses listedbelow ;
Master et 3
o Wi MCF LACE follows 3 other cowrses @ - Competitive intelligence
2= Module &4 |- Competitive Intellipence - Financial Audit
NS - Financial Aucit - Financisl Market

Master
2nd Year Level LACF
Frogramme

ZT 10001

- Financisl Market

Competitive Intelligence and
Political Risk Anahysis

Course Leaming Objectives:

T acquire a knawledge of firms and their markets; and to expase students to Michael Parter’s competitive advantage, five farces theanyITa)
understand how companies gain and maintain competitive advartages in their market place. [To better understand theimportance of
“market | nsights” to help decision making by providing a better understanding of the evolstionary ervirenment of the firm in its markets.

The cowrse will be conducted with PowerPaint slides and will involve background reading, short lectures, and practical exercizes. Emphasis
will be placed on ensuring students” comprehension of markets and external environment issues presented through discussions, exercises,
wideo and case studies in dass.

Companies and markets are more than ever subject to & rapid change of products and competitors [l This i especially the case of markets
that go through constant changes (shart product life eyeles, globalization). The ability of & company to generate competitive advantages
theough are’s swn “Competitive Inteligance” sbilities has now become prereaquisite for survival, singe B managemant decision can only be
a5 pood as the information it is based upon [ The course is an introduction to the issues of companies and their markets; perceived as
thelexternal evironment of the compary. 1t focuses on the theory of the 5 forces developed byl Michae! Porter to urderstand how
companies gain and maintain competitive advantages in their market place [

Topics Include: market segmentation, distribution and corgumers; the concepts of genericl strategies, value chain, and attractieness of a
market and the principle of competitive advantage [] By the end of the course, students shoud understand the compledtyand impoertance
of why companies reguire information on current and future markets, competitors, customers, technaologies, etc.. to position itself
optimally,

Bibliography.

= PORTER M (1985) COMPETITIVE ADVANTAGE. THE FREE PRESS, NEW YORK
* PORTER M (1998) COMPETITIVE STRATEGY. THE FREE PRESS, NEW YORK

* The 22 immutable laws of marketing, Al Ries & Jadk Trout

& The Discipline of Market Leaders, Michael Treacy & Fred Wiersema

* The Mirage of Global Markets, David Amaold
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Course Learning Objecties:
* Undertand the way foreign exchange markets are organized J» Analyze the role played by exhange rates in open esoncmies
tApprehend the determinants of exchange ravesfl» Undersand the cheoice in terms of exchanges rves pystems.

The courde i delivered 34 follws: kecture and diEcussions based on document review. Students Sre provided with prets srtickes and
teconomic reports which are used for discussions based on document review.

Chapter 1: Spot dealing im FX markgtChapter 2; Price parny rmanonshpilChapter 3; Exchange rte symemalChapter 4; Mongtary umon
and cplimum Cunmency areas

Master
Ind Year IACF -EF :‘:MW"" :"""'""";':" =l Comtents:
Programme tBank for International Settlemert [201&), Triennial Central Bank Survey of foreign exchange and OTC derivatives markets in 2016 URL:
it/ fwiorwe. bis org/pubdrpfx 6 him
pedand, L. 5. {2008). Exchangs rates and international finance. Pearson Education.
uropean Cantral Bank [2007). How Ewro Became Our Mansy, URL:
v wonre, g diarop. &ufpubypdf fother feura_became_our_moneyen pdf
fieden, ). A (2014). Curency politics: The poktical econonmy of exchange rate poliey. Prinoeton University Press.
temational Menetary Fund (2014} Annual Report on Exchange Arrangements and Exchange Restrictions. URL:
£ hittps:fwewrwe. imf. orgfexternal fpubs/ iy 2004/ areaers/ar 2 14 pdf
winhart, C., & Rogaff, K [2004]. The modemn history of exchange rate arrangemams: A reénterpretation. Guarterly Joumalof Economics,
19{2), 148,
heman objective of the couneiz to provide the conceptsl background for comorae financsl snalysis from the point of corporate
I ion. The course develops the | framewaork for understanding and analyzing major financial problems of modem firm in
e market environmert. The course covers basic models of time value of money, portfolio mathematics, efficient markes hypothveses and
ricing modes for primany finandal assets.
Master . | N
Znd Year IACE ZABMOLS Rinamcs 2 Valos urpe material wil be delered prenasdy through Botunes, dazs diRCussion and Wabook madings,
Programme " "
« Chapter 1t Value and Timels Chapter 2! Value and Risk [ Chapter 3: Value and Information [+ Chapter4: Valueand Oprien
Bibliography:
Hohn € Hull, “Options, Futures, and Other Dersatives,” Eighth Editon
: Mathe matics of Finance, Robert Brown and Patr Zima, Second Edition, Schaum's Outline, 2011
To intreduce the contepts and procedures of extemal audit which, when periormed by an independent professional accountant, agds
valueto & setof findne d statements prepared by 3 firm's manage ment. This mdudes comphiance, review of internal controls, and
identhying Bnd MISSing fiks.
iTo reviews the nature and types of frawd, risk factors for frawd, inwestigation bechniques and forensics skills set
The course will beconducted with PowerPaint slides and will invale background reading, short lectures, practical exercises, and case
study, Emphasis will be placed on ensuringstudents’ comprenension of audit practices and current audit issues through discussions,
e Cises, video and case Sudies i Class
T ‘To review the present external audit environment, including audit standards, legal Babiity and ethical framework]] § To deseribe the
Ind Year |ACF Z5ABMOSZ Fint-m:l Auditing and Fnridihn-m ruql.irtd-la istue sudit reports, and to report U.ll (ha.nﬁll:utmrls imlivtﬂ.r\ilmmrul undier the rtquil.imtn‘tsfﬂr .
fstesteis Compliance Hinternational reporting:15 To develop the framewark within which audits are conducted, induding the concepts af evidence, materiaity,
risk and audit planning, and intenal controls]] § To review how fraud ccours within an organization, induding the natureand types of
fransd; the suditor's role with fraud; and the procedures for an efficiem, pratemanc faud invesmgasion ] o Understand the 3 udiser's rele
with fraud, and his duty te the sorperaten ] o ldentify types of frawds that @an eccur in a werk situationd o Alerts the waming sigrals
where fraucs may have cccurred
Bibliography:
Arens, Beasley, Elder, Auditing and Assurance Services, 15e, Global Edition, Prentice-Hall 2014
Bahram Soltani, Audiing, An International Approach, Prentice-Hall 2010
Baa sy, Buzklers, Glover, Praway, Auditng Cases, 3rd edtion, Prantice-Hal 2006
Michael C. Enapp, Comtemparary Auditing, Real lssues & Cases, Sth edition, Thomaon, 2002
Understand the main determinants of short d long: economic grawth,
Course prerequisite:
- Basic macroesancmics [appegate demand-aggregate supply madel, determinants of unemployment, impact el monetary and budgetary
policies, ec)
Course Structure: The course is structured around a [ecture by the tescher followed by oral presentations made by groups of up to three
tstudents. Each group must present to the dass a specific economic analysis. Each presentation & followed by a discussion with the
teachar. At the &nd of sach session, the tacher highlights some impor@an theomBoal notion or academic references.
Master
2nd Vear [ACF 3510M021  {Financial Economics & lamocuzhon )
Brogramma 1. AREMENTE QUi Bnd indome o
3. Aggregate demand, aggregate supply, and equilibrium
4. E ic growth and inabiity
E. Practice problems
Bibmgraphy:
Mankiy, G., 2015. Matroeconomic, Warth Publishers Ing
Feebsites
|MF website: waw.imf.org
=+ The objective of th course is to provide students with 3 review o thie financdal markets. The course will cover specific aspects of
Pinan 2l Marets in mone el EMphazis wil Di Ut on thiir pliyess 3n0 ISTUmMents, in O7der 10 provide s mane detaled bhawkd e
Bbout ritk foeturn ¢hBFBEVEriTtics B ndl price detenmindtion,
= It is expected that students will develop critical skills in assessing the relevance of the principles of mark et financial.
Topic Outine:
= Topic 1; Overview of the financial system
= Topic I Monetary market
Mamer = Topic 3: Beonds mankets
T Year IACF IEABMOZE  [Financisl Market = Topic % Danking loaniand secuntation
Programme = Topic 5: Stock markets

+ Topk 6: Forex markets
= Topic 7: Empirical applications

Biblingraphy:

K. Matthews, M. Gidisdor, F. 5. Mishkin, The Economics of Morey, Banking and Financial Markets: European edition, Pearsen; Edition,
013

Z. Bodie, A Kane, and A ). Marcus, Investments (10th edition), MoGraw-Hill (2003}

P. Howells, K. Bain. Financial Markets and Institutions, Firancial Times/ Prentice Mall, 2007
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Courge Learning Objectives:
Master Understanding of Governance, Board of Directors, Beard Committees, Dedsion making, Responsibilities of the Directors and Com
Governance and 5 2 s z i
Znd Year IACF - A% & 45100024 = abili it beed, Ethical Requirem ents With the help of practics] cages.
Programme [Premonsbitity PowerPoint shides for the chapters. Caze studies, and prezentation of practical cases based on Govemance failure and the res
pon sibilities of the directors and owners of the companies.
I 1
: g Obiectives:
Introduce toan-to-be sdministrators and financial officers to the spec#icities of governsnce in microfinance institutions
Help students become profident in technical microfinance and sacial performance vocabulary in one of the most widely used languages in
the industry.
Raise awareness about sodal performance and triple bottom line,
Learn to use available dats and resources in terms of organizations, resesrch initistives and rating agencies in the microfinance sectar.
iNotions of theory, appraisal reading of artiches and case studies, analvzing social and financial performance reports, group presentations,
watching | nberdews of microfinance experts, analyzing prometional videos of microfinance Institutions, role-plays, teamwork and breakout
Master Governance and groups, etc.
2nd VesrIACF - AA | 6 i“m‘s [Respandbility in
Programme iMicrofinance Institutions Defining corporate governance and the govemance of microfinance institutions
Apprehending the influence of legal statuses, finanang structure and local regulations
H The role and responsibilities of the Board, the directer’s code of conduct, fiduciary responsibility
The strategic decision-making process
i The importance of an adequate Management Information system and staff training
Risks linked to governange
i Double mission and social performance management
H The main industry inftistives
Evaluating governa noe
This course familiarizes students with the concepts snd standards underying financitl secounting Systems. It emphisizes the construction of financial
A0CoUNEING sTatements a5 well as ther inter pretation and measurement. Itexplores the toots and techniques of financial statement analysis, emphasidng
ratig and cash fow measurements of operating. financing, and imvestng performance.
The module will involve short lectures (Power point slides], background reading, and practical exercises. Sudents are expected to redd materials before
oming to clss.
Intemational Accounting Principles Overview:
1. Understand and apply the accounting concepts and principhes to business situations,
2. Review the Differences in Accounting Systems Internaticnally
3. Eviluate business operations thiough the financiel stiements.
Master Sk Mesturing Butiness Income: The Adjustment Process
Ind Year IACF- AR} & P Intemational Accounting Accrual versus Cash-Basls Accounting and Casegories of Adjusting Entrics,
Programme ConsTruct Tenancial SLAtEmEnts and £valuate 3 Company’s SeEbT-HE ing atlity,
H Urderstanding and corstructing the Cash Flows Statement:
H Identify the purpose of the statement and distinguish among operating, investing, an financing cash fiows
Prepare the statement of cash flows by the indirect methed
In class miderm
Htackholders’ Equity
Review thie Corporate Structure, Paid-in Capital, Classes of Stodos
Urderstand S10cK I5SUan0e, easLry sock, Dividend DNstbution
Reporting of Stockhokiens” equity in the financial Statements
Analysing and interpreting financial statements:
Perform horizontal and vertical analysis
Use Benchmarking and Ratho Analysis to make business deciions
Course summary {part 1}
This course introduces students to the fundamental principles of an international commerce strategy and is for anyone who expects to bea
trnanager in the current international context
At the end, youhave to beable to:
International Business -Enow sbout the warious stages leading up ta establish an international commence strategy
Strategy - Agquire 8n internationsl entrepreneurial mindset snd the skills necessary for it
Magter Zrel Year o e iultnﬁnl 2 modubes : - Organize and 26t up the intermational Strategy
Marketing DCIB iintemational Business
iStrategy & Intemational Course summary (part 2)
{Business Technics This course focuses on managing the financial aspects of international operations.
{ At the end, you have to be able to:
- Understand the payment methods used in export operations and choose the appropriate technique
- Manage the risks related to international cammercial activibies.
- Azzess the finsncial challenges/stakes of the setivity.
R :v: mlc,:n: crisis mn:s:d the mlzfﬂw ;Jflht. effects of the fiscal and mo;:ljur:.::t:::dwuﬂdbfldlt;helaimnfthiiwt:s:’is: take a
oser look st some of these complexities, focusing on some consequences of highi tedness, including in terms of underdevelopment
znd::::a::; B G;: |1=0aM114 Bl naErosconomic traps, and of modern monetary policies, in kerms of institutional traps. The course consists of two parts: fiscal policies snd monetary
pelicies
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Master
2nd Year IACF - EF
Programme

Master
Ind Year IACF - Ak
Programme

Master
2nd Year lACF - EF
Programrme

-

ZSABMOLT
Al

Strategic Management

iThis caurse facuses anthe microrconomics of financial decision makirg. The first part is dedicated to the theary of dedsion under risk and
i"‘“ rtainty with an application to portfelic dholces. The second part s dedicated to agency theory and deals with moral hazard and adverse|
iselection with applications to insurance markets and corperate finance

This course is divided into 2 parts [15 hours + B hours)
15 hours part content ;
This course presents the main concepts and toels of strategic business management, The main educational objective is to enable the
student to acquire the skills and abilities necessary to understand the levers of growth of the company’s business activity and increase its
competitiveness. It will also allow the internal and external strategic diagnosi of a company to be carried out.
Soft Skills vs. Hard Skills/ Individual Vs Social skills/ Leadership vs Management Whats the difference
Know the 20,80 of analytical toals to support strategic decision-making
Establizh simple recommendations for the choice and implementation of a strategy
Principles of Business case method - The main steps in solving a business case
8 hours part content :
Lectures: Focus on thearetical foundations and practical examples, evolving legal frameworks, and reporting standards,
Group Projects: Collaborative work an sustainability reporting for assigned corperations
Topic 10 Inteoduction te Corporste Sustainability Reporting
i Topic 2: Comparate Sustainability Reporting Directive (CSRD) Overview
{Topic 3: EuropeanSustainabllity Reporting Standards (ESRS) Overview
Topic 4: Govemance, Risk Management, and Strategy in C5RD and ESRS
Topic 5: Materiality in CSRD/ESRS
Topic 6: Data Management and Assurance in Sustainability Reparting
Topic 7: Preparing and Presenting a Sustainability Report
Topic &: The Future of Sustainability Re porting in the EU and Globally

M2 CFO1

Statistical Inference

Course objectives
Mastering the notions of estimate, confidence interval, statistical test, and their implement ation in simple cases. Understanding the results
of standard statistical analyses (cenfidence interval, P-value, ete ).

Courss requirements ;

Basic mathematics : n lysis (study of mathematical functions), probabilities (ususl diserete and eontinuous random varisbles), basic
algebra [secondary level ; salving 2 simple equation, equivalence) ; basic statistical notlons : average, varlance, standard deviation, median,
proportion, histogram

Courie information

iThe course is based on real data and on simulations perfermed by the students themselves.

{The course will start with 3 position test to evaluate the previcus knowledge of the students

{tis an online course combining several lesrning methods: lve visisconference, onling polls, homework [exercises to prepane), anline vides
material

The st step of this lecture is to provide

Course content.

Introduction © genersl notions in statistics + reminder in probabilities
Case 1 - studying one qualitative vanable

Case 2 - studying one quantitative variable

Case 3 - studying two qualitative warisbles

Case 4 - studying one quslitative and one qusntitative variables

Master
2nd Year IACF
Programme

-

3510MD15

Theary of finance

uUnderstand the main determinants of shert-tern and long-term econamic growth.
Students must be familiar with basic statistics and ezonometrics.

{This course extends over 21 hours and is delivered in English. 1ts abjective is to describe the nations that underlie modern financial theory.

The course is organized around five chapters:
= Market effidency

« Partfolio construction

« Assel pricng

= Stock valuation

= Behavioral finance
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